Abstract. This paper built the assessment and empirical study of research and development efficiency of new product R&D team of Yunnan characteristic industry from input and output as the starting point. First of all, analytic hierarchy process (AHP) was applied in the confirmation of weights of all indexes, secondly, grey comprehensive evaluation was adopted to comprehensively assess the R&D efficiency of Moringa R&D team of Yunnan Plateau Characteristic Agricultural Industry Institute and recommendations of efficiency increase were put forward.
Introduction
The development of new product is the key source of the advancement and maintenance of competency for Yunnan characteristic industry. However, according to the investigation, when comparing the advantaged source based on Yunnan characterized industry with the economic level of this field or other fields at home and abroad, the authors recognized that the level of development in Yunnan characteristic industry was relatively low, industry structure was not completed, and the ability of independent advancement was not vigorous, in a word, R&D efficiency was far below the similar fields in developed countries as well as domestic industries, greatly impeded the growth of Yunnan characteristic industry. Hence, the task, the improvement of new product R&D efficiency of Yunnan characteristic industry, took a heavy burden and embarked on a long road.
Structure of Assessment System of R&D Efficiency for R&D Team in Yunnan Characteristic Industry
The establishment of evaluating indicator system was a complex and dynamic process, which also represented the typical in-put and out-put. In order to realize a more accurate assessment of R&D efficiency of team in Yunnan characteristic industry, precise measurement of R&D efficiency and the ratio between input and output of R&D, on the basis of relevant references and the sorted documents, the authors ascertained three first-grade indicators and nine second-grade indicators as the assessment data of R&D efficiency of new products in the light of the experts' recommendations as well as the discussion of the subject group, shown as table1.
The Establishment of Evaluating Model of R&D Efficiency of New Product R&D Team in Yunnan Characteristic Industry and Empirical Study
In order to test and verify the feasibility of evaluating model of R&D efficiency of Product R&D team of Yunnan characteristic industry, this subject selected Moringa products R&D team in Yunnan Plateau Characteristic Industry Institute as the research target, designed the responding survey corresponding to the established evaluating model and collected and process the relevant data. (shown as Table 2 ), the evaluating sample matrix of R&D efficiency of Moringa products R&D team was worked out. 
Analysis and Recommendations of Empirical Results
From above the comprehensive evaluating value of R&D efficiency of Moringa products R&D team in Yunnan Plateau Characteristic Agricultural Industry Institute was 5.94, the three items of comprehensive evaluating values of input and output in R&D were 6.01 in social output, 5.95 in economic output and 5.89 in R&D input. Clearly, the former values were higher than the latter. Hence the R&D efficiency, R&D input, social output and economic output of Moringa products R&D team in Yunnan Plateau Characteristic Industry Institute could be graded as good, which accorded with the real situation of the team. Based on the result of this investigation and analysis, this paper raised several recommendations for the R&D team with an aim of improving the R&D efficiency: More attention should be paid in the field of R&D input during the R&D process of new products. Following the social trend and digging out the potential customers and market demand could be taken into consideration in order to realize the match between supply and demand, averting the excess of products function. Moreover, enhancing the value of new products, strengthening the competitive edge, developing the new products with concentrated plateau characteristics should not be ignored in order to create the brand advantage.
For the R&D team, they should focus more on the team coordination and optimization of R&D structure, reasonable resource distribution for R&D efficiency increase during the R&D process.
Last but not least, great importance should be attached to the preservation of achievement and product promotion during the R&D process of products.
